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erbal Medicine Market 
2018 Scope -  expected 
Compound annual growth 
rate (CAGR) of ~ 7.2 %  

to 2023. 

Herbalism has evolved from a long 
historical tradition of using nature 
for curing diseases. What better 
way to cure your ills when the food 
you enjoy is also your medicine? 
According to WHO estimates, 
almost 80% of the population of 
many Asian and African countries 
depends on traditional medicine 
for primary health care. The 
market drivers for the global 
herbal medicine market are the 
growing aging population, increased 
consumer awareness, little or no 
side effects, supplier innovations, 
and the release of Current Good 
Manufacturing Practices (CGMP) 
for dietary supplements by the 
FDA. Other factors are escalating 
prices and tighter health budgets of 
modern medicinal systems which 
have driven consumers towards the 
more economical and safe herbal 
medicine systems. The market 
constraints are lack of research and 
standardisation in herbal medicines, 
a poor legal and regulatory frame  
 

work which causes patent problems, 
poor manufactured herbal products 
etc. Therefore, this has increased 
the growth of the market.

Global Herbal Medicine Market – 
Competitive Analysis

The market for herbal medicine 
is characterised by the presence 
of several well-established as 
well as many smaller players. The 
global market for herbal medicine 
appears to be highly competitive 
and fragmented. Major players 
are increasingly expanding their 
footprint in the emerging nations, 
putting pressure on the regional 
players, especially in terms of 
features such as type, product 
portfolios, and pricing. The market 
is witnessing increased competition 
which is expected to get more 
intense during the forecast period. 
The major market players are 
concentrating on improving the 
quality of herbal products and 
technological advancements 
such as improved extraction 
techniques and equipment 
deployed to maintain the product 
quality which will increase the 
herbal medicines market growth.
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Increasing Demand for  
Safe Pharmaceuticals
Parveen Bhatarah | Development Platform

e’ve experienced an incredibly busy period over the last few months – 
most notably,  serving more customers, promoting RNL to new clients and 
markets in South America, taking our process and continuous improvement 
commitments to the next level and last, but certainly not least, executing 

our elderflower campaign. The latter is always a real concern as we tend to rely 
heavily on a third party to secure most of our fresh flower. However, this year, 
through a well organised marketing campaign, including the use of social media 
in the form of Facebook (take a bow Gill Barnes), we attracted a huge number of 
additional pickers, and as a result, recorded our biggest ever haul of elderflower! 
Enough, in fact, that for the first time in my experience we can actually go out and 
tell the world how great our elderflower extracts are without fear of running short 
on finished stock when they all order.  A great result and thanks to all those across 
the business who put in the tough extra yards during June.

Coming back to commercial matters - although several of our forecast 
development projects have been delayed to the second half of the year, our 
product and project pipeline, as we like to call it, remains very positive. We have 
many valuable sales opportunities with a good number of customers from Brazil, 
Mexico and Peru for example, as well as others closer to home. The objective is 
to convert these into new wins and secure a good mix of business which reflects 
our short, medium and longer term growth and investment ambitions. It’s 
invariably a challenge moving into new markets with both existing but perhaps 
more specifically, new products. It can be a steep learning curve in raw material 
sourcing, supply chain, quality and technical disciplines but we also try and offer a 
more flexible, customer focussed approach than that of our larger competitors. To 
date there’s more than enough evidence that we can build a secure and profitable 
business in the coming years.

Wishing you all great holiday times over the summer.

Richard Finch

W

Hello Everyone!  
 
Please enjoy the 5th edition of the Ransom Buzz. As always, it is my pleasure to put 
together this newsletter for you. I am very happy to see a constant improvement 
with this project and even happier to be a part of it. Keep up the great work! I 
hope you have a wonderful and sunny rest of your summer. 
Any comments or ideas for the newsletter are always welcome, please email:  
milena.bianda@ayrtons.com

Milena Bianda | Editor

RNL Buzz Summer 2018

A WarmWelcome Asia Pacific countries such as 
China, closely followed by India, 
account for the biggest market 
share due to their tradition 
of using the herbal system. 
Europe is the second largest 
market due to large disposable 
income and growing demand for 
natural therapies and remedies. 
The European market will 
be led by France followed 
by Germany. The Asia Pacific 
region will be the fastest 
growing region,led by China and 
India. The Middle East and Africa 
market will be led by the gulf 
nations particularly Saudi Arabia 
and UAE. The poorer regions of 
Africa are expected to make little 
impact due to poor economic 
and political conditions.

Himalaya Drug Company 
(India), Schwabe (Germany), 
Madaus (Spain), Arkopharman 
(France), Blackmores (Australia), 
Tsumura (Japan), Sheng Chang 
Pharmaceutical Company 
(Taiwan), Ricola AG (Switzerland), 
Zandu Pharmaceutical Works Ltd 
(India), Hamdard laboratories 
(India), Dabur (India), Patanjali 
Ayurved Ltd (India) China Herbs 
Company (U.S.), Nutraceutical 
International Corporation (U.S.), 
are some of the prominent 
players at the forefront of 
competition in the Global Herbal 
Medicine Market.

 

Regional 
Analysis

 

Key Players

H
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FCE Pharma - International 
Technology Expo for the 
Pharmaceutical Industry

Ana Geraldes | Southern Europe and South America 

CE Pharma is the main marketing, 
communication & business trade show 
for the pharmaceutical industry in 
Brazil & Latin America. The show plays 

a fundamental role in the Brazilian Pharma, 
Cosmetic and nutritional supplements 
industry growth. All the main Brazilian 
Pharma & Cosmetics companies attend FCE 
Pharma each year. Brazil, with a population 
of 210 million, represents 1/3 of the total 
population of Latin America.

Over 3 days, 16,224 visitors attended the 
22nd edition of FCE Pharma: featuring 1100 
brands and 40,000 m2 of exhibitors.

The trade show served as a showcase for the 
debut of Ransom Naturals Ltd’s (RNL) own 
exhibition booth. It was an opportunity 
to get closer to our customers as well 
as promoting RNL to new potential 
customers and markets.

The show exceeded our expectations and we 
were pleasantly surprised by the number of 
potential customers visiting our booth.   

FCE trade show represents an investment by 
the Company with both shorter and longer 
term financial returns.

F

RNL Buzz Summer 2018

 
Sao Paulo, Brazil (May 22nd to 24th)
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Bumper Harvest 2018
Steve Wellings and Robert Nisbet

Jilly Wright  
In excess of 200 phone calls to 

and from the public

Gill Barnes  
Nick Bywaters 

621 Envelopes processed 
during the 18 day season

Jason Jukes 
123 pallecons individually 

assembled and loaded from 
production into warehouse 

locations

John Garrett  
John Finnerty 

for the ‘digging out’ task that 
involves Confined Space Entry

Ian Hockley 
Supporting Jen Glazebrook 

and the production team as a 
temporary member of staff 

Sundhar Durai  
Vijay Gadhiya 
1,350 bags of flowers 

reviewed to ensure Quality 
Assured status

QC team 
for all the Analysis 
completed on time

John Slater 
Coordination of 475 public 

deliveries and processing of > 
10,000 trays ready for addition 

to the bulk extractors  

Chris Davey 
completed the bulk of the 

EL03 analysis 

200

1,350 475

EL03

Gary Weston 
 John Finnerty 
John Garrett   
Phil Arnold 

Extended long days and 5 
weekends worked to ensure 

that all flowers delivered were 
processed on time with no 

waste, 26 tons of flowers were 
manually loaded into bulk 
extractors and 117,000L of 

product were produced

117,000Teamwork

We would like to thank and congratulate the RNL 
team for their great teamwork during the Elderflower 
harvest! All of your efforts through marketing 
campaigns, including social media, made this year 
a very successful one! Thanks to the RNL team, we 
had a huge amount of pickers who helped us achieve 
a record haul of elderflower. We couldn’t be more 
pleased with this turnout!

Members of staff who contributed significantly:

Quality Challenges 
of Natural Products
 

Take any Quality Control laboratory that supports the 
manufacture of synthetic active pharmaceutical ingredient 
(API) and drug product, and you will find that they face 
numerous technical and analytical challenges. In this regard, 

optimised and controlled processes are mandatory to ensure 
the consistent quality of these products. Imagine a process that 
is neither optimised nor controlled, and which is influenced by a 
plethora of external factors, such as geographical determinants — 
this is the world of natural products. 

Nature does not comply with an approved and controlled batch 
manufacturing process. A large and diverse range of natural 
products exists, each providing different challenges, including 
inconsistent batch-to-batch quality. No two batches of a particular 
raw material are exactly the same and, as with all natural things, 
they are constantly evolving and changing. Consequently, the 
quality control of natural products, using suitable methods, 
techniques and procedures; must continually adapt to meet 
each of these challenges in order to minimise risk to the 
quality of the final product.

Testing of natural products poses major analytical challenges. For 
example, a synthetic API may simply require the dissolution and 
dilution of the material in an appropriate solvent prior to a measure 
being taken. However, the complexity of natural products means 
that a more complicated extraction process is required to remove 
the compound(s) of interest from the product matrix prior to taking 
a measurement. At each step there is a real risk that each process 
may result in the loss of the compound(s). Therefore, the ultimate 
challenge is to ensure that there is no loss of product during each 
step by ensuring the method / procedure used is standardised and 
fit for purpose.

T
Mary Nguyen
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Another Successful 
Year at Local Beer & 
Cider Festival
 

At Hitchin Beer & Cider Festival 2018, RNL was again involved 
in sponsoring a beer.  Number 19 Black Arrow, a beautiful 
smoky Porter, held its own among 99 of The Real Ales bay, 
not to mention a variety of offerings from the KeyKeg bar, the 

Oakham’s bar, cider and perry pickings and an appearance from the 
Foreign Legion (imported brews; not men in uniform!).  This ebony 
beer from Rocket Ales (Gt Staughton) had mild aniseed and liquorice 
flavours that were not too over powering.
 
As well as the main attraction of beer and cider, there was also a 
variety of food on offer with the South African Street Food and the 
Mexican burritos being big hits.  The large playing field next to the 
marquee was a great place to bring a picnic blanket and/or a dog 
and there was also a small playground for the children. ‘Another 
winner on the tombola!’ was regularly heard throughout the event. 
 
Turnout for the festival was good, particularly on the Friday night, 
with this being the sixth year that it is being held at Hitchin Rugby 
Club (just down the road from us); prompting taxi drivers to 
comment how quiet it was in town.  It seems that this local beer 
and cider festival is establishing itself as a staple event of Hitchin, 
as well as a great way to fundraise for 3 local not-for-profit clubs. It 
also appears that RNL sponsoring a delicious Porter at the festival is 
becoming a firm tradition.

T
Alyssa Blanch ELDERFLOWER AND LYCHEE CHEESECAKE

Alyssa Blanch

Ingredients:
 
• 150g/5½oz ginger biscuits, 
  crushed 

• 75g/2¾oz butter, melted 

• 400ml/14fl oz elderflower pressé

• 100g/3½oz caster sugar

• 225g/8oz mascarpone

• 1 vanilla pod, seeds scraped out 
  using a knife

• 50ml/1¾oz elderflower liqueur

• 225ml/8fl oz whipping cream, 
  whipped until soft peaks form 
  when the whisk is removed

• 200g/7oz canned lychees, 
  drained, cut into quarters

• 125g/4½oz lime marmalade

• 50ml/2fl oz boiling water

• edible flowers, to garnish 
  (optional)

1. In a bowl, mix together the crushed 
ginger biscuits and melted butter until 
well combined. Press this mixture into 
the bottom of six glass tumblers to form 
an even layer.

2. Bring the elderflower pressé and sugar 
to the boil in a pan. Continue to boil until 
the liquid has reduced by half. Set aside 
to cool for 5-10 minutes. 

3. In a separate bowl, beat the mascarpone, 
vanilla seeds, cooled elderflower pressé 
mixture and elderflower liqueur together 
until well combined. Fold in the whipped 
cream until well combined, then fold in 
the lychees.

4. Spoon the mixture into the tumblers.

5. In a bowl, mix the lime marmalade with 
the boiling water until it has dissolved. 
Set aside to cool slightly, then spread 
over the surface of each cheesecake. 

6. Chill the cheesecakes in the fridge for 
two hours. 

7. To serve, place each tumbler onto a small 
serving plate. Decorate each cheesecake 
with edible flowers, if using.

In the

Hitchin Kitchen
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Social Events
 

RNL will be hosting a family fun BBQ with food, drinks and 
activities on Friday, September 7th at the Knebworth House! 

Start time: 13:30
End time: 18:00

Looking forward to seeing you all there!

Please also look out for bowling night plans this month.

Gill Barnes

Where in the world is it from?

Answers in the next issue!

Match up!
Elderflower

Lavander 

Guarana 

Caraway Oil 

Capsicum 

Elderflower 

Damiana Leaves 

Elderberries 

Figs 

Ginger 

Myrrh

Brazil

Turkey 

Germany 

Nigeria 

Mexico 

Somalia 

Australia 

England 

China 

India 

Ukraine

Address: Old Knebworth Ln
Knebworth SG1 2AX
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| Noteworthy Mentions

A big thank you and 
congratulations to Phil Arnold  
for recently celebrating his 40th year 
with Ransom Naturals. It is employees 
like you that keep the Ransom Naturals 
team going strong! 

5.18.18 
Congratulations to Sundhar 
Durai on the birth of his baby girl 
Kalaiselvi on May 18th 2018 
 
 
 

6.6.18 
Congratulations to Claire 
Magnier on the birth of her baby 
girl Anaëlle on 6th June.  She 
weighed 3.470kg/ 7.65 pounds. 
 
 
 
 

First Impressions  
of RNL
 

aving worked for the same company 
for over 30 years before joining 
Ransom Naturals it would be fair 
to say that I was more than a 

little uncertain of what to expect.  My 
previous company employed over 2000 
staff worldwide and, in my final position, I 
worked in a team of 36.  Now I was about 
to start work for a company of about 36 – 
what a difference!
 
On my first day, back at the end of 
February, I was greeted warmly and given 
a somewhat hurried tour of the site by the 
QC Lab Manager at the time. The speed 
of the tour was no doubt due to the fact 
that the Lab Manager would be leaving 
in 2 days’ time and had many loose ends 
to tie up.  However, I was soon in the lab 
starting my training in 

many of the techniques used in the 
QC lab.  In spite of having many years’ 
experience in analytical techniques it had 
been some years since I had put them 
into practice, having become almost 
entirely desk bound, and so it felt very 
refreshing and exciting to be working 
back at the bench where I first fell in love 
with chemistry. Now in the R & D lab I am 
beginning to pick up speed amongst the 
new instrument software, terminology, 
acronyms, procedures, ways of working 
etc…the list goes on!  Every day provides a 
new challenge of some description.
 
But, without a doubt, it is the people 
around you who make a job special and 
Ransom Naturals is no exception. Thank 
you for making me feel so welcome.

This year the RNL team held a company sweepstake 
for the World Cup, here are the top three winners:
 

Congratulations John! He has chosen to donate his 
winnings to helping Gill Barnes organise a McMillian 
Coffee Morning on September 27th (tbc) at the RNL 
office. All proceeds will go to the Charity. For more 
information, please contact Gill.
 

H
Fiona Lee

Nick Bywaters John Finnerty Bob Nisbet

12 3

40
YEARS


